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Module Objectives

The primary objective of this module is to increase the participant’s

knowledge about the scope of SSH research valorisation, familiarise them

to what extend knowledge is brought to the market and society, provide a

comprehensive overview about the benefits/outcomes of valorisation

including the extent of various valorisaiton activities, and familiriase

them with the motives and barriers for successful valorisation.



Who are our module 
facilitators? 

Let’s introduce!



Nina Brankovic, 

Project Manager & 

Research Associate at the 

Institut Mines-Télécom

Business School

Contact: nina.brankovic@imt-bs.eu 



DEFINITION, IMPORTANCE AND 

SCOPE OF VALORISATION IN SOCIAL 

SCIENCES & HUMANITIES (SSH)



Importance of Valorisation

 Recently became important as the 

concept and term;

 Since 2018 is on the agenda of EU 

institutions, when in 2018 EU 

Commission put on its agenda 

valorisation strategy that should 

go with “a multidimensional 

approach which goes beyond 

technological transfer, and which 

recognizes the essential 

contribution of all players 

involved, including citizens and 

public authorities” (EU Commission, 

2021). 

 Valorisation brings various outputs out

of the research (products, services,

companies, IPRs) and focuses on

practical application of knowledge and

research outcomes;

 Valorisation contributes to the

quantity and quality of the research

outputs;

 There is increasement of the delivery

of 3d mission for HEIs and valorisation

is being utilised with 3d mission;

 There is need to go beyond ‘publishing

papers’ or contributing to the society

beyond academic research;

in EU... in GENERAL...



Valorisation is encompassing any activity ensuring that the outcomes of

scientific knowledge add value beyond the scientific domain and making

research results “more easily accessible in order to increase the chances of

others outside academia making use of it” (Benneworth & Jongbloed, 2010).

Valorisation is interactive process of knowledge utilization

(Andriessen, 2005) that broadly refers to the multiple ways in which

knowledge from universities and public research institutions can be

used by firms and society to generate economic and social value and

industry development’ (OECD, 2013 in Munari and Toschi, 2021).

Valorisation is a broader process of knowledge

development for societal and economic application

(IXA, 2014; Olmos-Peñuela, Castro-Martínez, & D’Este,

2014; Van De Burgwal, Dias, & Claassen, 2019).

Valorisation is the process that creates or enhance

value (Narasimhalu, 2012).

Definition of valorisation 

in available literature



Valorisation:

• broader concept 

• envisions wider 

contributions to 

society

• makes knowledge more 

broadly accessible 

for societal 

stakeholders 

Valorisation:

• includes long-lasting chain of 

processes that introduce an 

outcomes outside of the academia

• steps to reach end result 

through various channels and 

close collaboration between 

stakeholders

• interactive process

Valorisation:

• does not always include the 

technologicical and economic 

application 

• can be a transfer of knowledge in a 

form of information, knowledge 

dissemination 

• includes interactions between actors 

in the process of knowledge sharing

• makes knowledge more accessible to 

stakeholders outside the academia

• focused on non-linear, 

transdiciplinary, and co-produced 

knowledge

Third Mission

University Business

Collaboration

Commercialisation

Academic

Entrepreneurship

Synonyms, and 

overlapping terms 

with valorisation



Based on literature examined, we can conclude 

following:

 Valorisation should go beyond the academic environment;

 Benefits it brings to the broad public and society are the main

characteristics of valorisation (Hannon, Dewaele, De Smet, & Buysse, 2019;

Olmos-Peñuela et al., 2014);

 it is highly academic centred activity (Hladchenko, 2016);

 it is a process where knowledge created within university is transfered to

either practitioners (science to professionals) or the public (science to

public) (Wutti & Hayden, 2017).



Valorisation outcomes and activities



Common outcomes in SSH valorisation

 Policy and societal impact: evidence based policy, citizen

engagement, social cohesion, sustainability, social inclusion,

broad welfare

 Economic impact: product, service, process development, job

creation, startup creation, income generation

 Education impact: curriculum development, life long learning

 Scientific impact: problem identification and question

articulation, consortium building, access to funding



Exhibitions

Products

GuidelinesBlueprints
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Some 
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Student
startups



Some 

examples

Development of a mathematically 

formalized theory of how affective 

processes govern human 

perceptions, decisions, and 
behaviours in urban space 

IMPACT

Public outreach: using

research to promote cities

and raise attractiveness of
those cities

Public policy: using research to

propose tourist relevant policy to help

better planning of touristic activities in
urban areas

Understanding and 

measurement of the elements 

influencing the perception of 

leisure activities as sporting by 
consumers

Collaboration with industry:

any company or brand that has

an interest in increasing

sportiness of their products

Collaboration with 

government: projects and 

policies that address health 

rate issues among the 

population.

Determinants of the performance 

of wine companies: the impact of 

diversification through wine 
tourism 

Consulting: to give 

recommendations 

to professionals in 

wineries

Collaboration with 

government: 

policies related to 

tourism development

Dysfunctional digital 

consumers and business 
sustainability

Collaboration with 

industry: all type of 

digitally based 

companies (e-commerce 

companies coping with 
fake reviews )

Public outreach: using

research to increase public
understanding of fake news



Valorisation activities in SSH

 All activities that contribute to ensuring the outcomes of scientific

knowledge add value beyond the scientific domain (Benneworth & Jongbloed,

2010);

 All activities beyond teaching and personal research, could be considered

valorisation (Klofsten and Jones-Evans, 2000);

 University-business collaboration activities undertaken to benefit both

private and public actors beyond companies (Davey, 2015; Davey, Baaken,

Galán-Muros, & Meerman, 2011; Davey, Rossano, & van der Sijde, 2016);

 Valorisation activities are those having a research or educational

orientation (Hladchenko, 2016);

 Valorisation activities are defined according to partners or

beneficiaries to whom the activities are oriented (i.e. policy, business

and public) (Wutti & Hayden, 2017).



Figure 1. 

Categorisation of Valorisation 

Activities

This figure was produced by Wakkee I. and others in
2021, representing a matrix based on two axis (research
vs. education driven activities and economic vs. societal
impact) and showing the quintuple helix (Carayannis,
Barth, & Campbell, 2012) to represent the various
target groups to which the activities are directed. From
the “REVALORISE+ Synthesis Report 2021”, by Wakkee
I., et al., 2021, REVALORISE, p. 12.



Identify and discuss 

valorisation possibilities 

for your research asset, 

while focusing on your own 

enviroment!

Group exercise



Instructions

• Meet the participants with your research asset;

• Discuss in a group what are the valorisation

possibilities for your research asset, while focusing on

opportunities offered in your environment;

• Disucss in a group what are the valorisation outcomes and

valorisation activities for your research asset;

Time for discussion: 20 minutes



COMMON MOTIVES & BARRIERS FOR 

VALORISATION IN SSH



Most common motives for valorisation

• Supported in the literature by: Benneworth,
Muhonen, & Olmos Peñuela, 2017; Galán-
Muros & Plewa, 2016; Kongsted, Tartari,
Cannito, Norn, & Wohlert, 2017; Schofield,
2013.

 Status

 Being acknowledged for the work done 

 Entrepreneurial attraction 

 Practical impact in society

 Paying public funds back

 Educational impact and knowledge transfer

 Career advancement 

 Getting bigger funding



Most common barriers for valorisation

• Supported in the literature by:

Cherney, 2015; Galleron, 2017;

Reale et al., 2018; Vanholsbeek

et al., 2019.Institutional barriers:

x Focus on publications as an indicator of academic success

x Priority for other academic tasks

x Lack of multidisciplinary cooperation

x System preference for STEM research

x Unclear measurements of SSH valorisation

x Hard to find (SSH) valorisation training

x Lack of time

x Growing competition for research funding

x Lack of funding and incentives

x Scientific publication language does not meet ‘outside’ world

x Fast paced business system does not align with the academic pace



• Supported in the literature by: Good et

al., 2018; Urbano et al., 2019;

Personal & organisational barriers:

x Lack of skills-time funding

x Lack of skills and knowledge

x Fear of losing ownership/control over research

x Fear of stakeholders’ interests bias – impacting 

outcomes

x Complex social processes

x Unclear KT role

x Distrust of KT professionals by researchers



Identify and discuss 

motives and barriers for 

valorisation of your 

research asset, while 

focusing on your 

environment!

Group exercise



Instructions

• Meet the participants with your research asset;

• Discuss in a group what are motives and potential

barriers for valorisation of your research asset,

while focusing on your own environment;

Time for discussion: 20 minutes



Thank you for the attention!

25

Any questions? 
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